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George Clooney sold a brand of spirit

for a billion dollars. Can Hollywood

director Steven Soderbergh have similar

success with his, asks Ben Clatworthy

teven Soderbergh has a
drink problem. Not a
conventional one, though.
Ihe protiem that e
(xcar-winning Amencan
film director has is getling
people to try a spint they
haven't heard of before.
“Look. nobody wants o go
and look stupid by orderning s«
they have no idea about.” he says,
s glass of singani on the rocks
This is the “juice” that he developed
such a taste for while filming Che that
he launched his own brand, Singani 63
{the: 63 represents the vear of his birth)
your own sleohol brand is
fiche in Hollywood
Francis Ford Coppola and Brad Pitt
andd Angelina Jolke have their world-
class wines oa can fill a dninks
cabinet with celebrity spirits, from
Ryan Revnoldss Aviation Gin to Dan
Aykrovd's Crystal Hend Vodka To be
Tair o Soderbergh, though, he was
working his side hustle long before
v launched Casamigos,
the tequila brand that was reportedly
sold for §1 billion in 2017
It's 30 years since Soderberghs
directorial debut, the independent
classic Sex, Lies, and Videotape and
nearly 20 since he became a player
in mainstream cinens, with a
string of successes with Clooney
Out of Sight and the Dccan's
franchise — and a double
nomination for best director at
the 2001 Academy awards (he
won for Traffic, not Ern

Brockovich). And for the past
decade the 56-year-old has
also been prosely about
singani, although he insists he's

not expecting a billion-dollar
payout any time soon.

“U'm still at the point whene
my day job is pay my .
night job.” he says as we sil in =
the Bou nd Hollingsworth

Garden Room near Leicester Square,
looking out at the panoramic views of
the London skyline. That's not to say
he's potenvious of Clooney, who he

Jokes i “very aware” of his anger. He

understands why people think, “Oh
you only got into this because theres
the chance of a big payoll” but insists
s not the case =1 don't want to get
bought out, | want this to work as a
legitimate sustainable business.”

He talks fondly of working with
Clooney, “T never in all the time |
worked with him ever heard him so
much as utter a complaint. George
used to joke when we were shooting in
Rome on the second Ocean’s film that
he would get elbowed in the face by
people trying to get 1o see Brad”

As for the star’s business sucoess, he
says: “George is an exceptional person
and the trjectory of his brand was
unusual. s not typical that something
grows that big that fast. | think he was
the beneliciary of a) the fact it's good

Juice, and b) George's personality and

his willingness to be out in front of it”
Ako, Clooney launched a drink that

most people are familiar with. tequila
whereas Soderbergh opled for a sparit
distilled from white muscal of
alexandna prapes and produced
only in the Bolivian high valleys. It's
so obscure that you will probably
have heand of it only if you went
travelling in South Amenca in your
fap year That saud, Soderhergh
became soquainted with singani in

Madrid when Rodrigo Bellott, his

Bolvian casting director for Che,
e him & bottle of the » at
hefore the film be
shooting in 2007 Faced with a
speech in Spanish, Soderbergh
sank “two glasses in pretty rapid
succession” and was smitten by
its flavour, remniscent of tequila
with floral notes

“1was a vodka drinker, and

\_‘J knowing singani is an 80-proof

1es? No,

o George and Amal
+ Clooney and, above left,
| Steven Soderbergh

[40 per cent] spirit, T was initially
prepared for what [ call the ‘second
swallow’, which is the burn that
accompanies hard spirits when you
dnnk them straight. When that didn't
appear, then | was really intrigued

Later that night Soderbergh sought
out Bellott, not so much to quiz him
aboul the drnk’s history, but to
establish how he could get hold of it
during the six months of shooting in
Spain, Puerto Rico, Mexico and,
finally, Bolivia. My main question
was, "How do we create a mule triun to
fullow me and the crew on the shoot
and keep ourselves supplied?”

By the time the production reached
Bolivia the crew were as obsessed with
the spint as Soderbergh, who began
contemplating importing it to
Amernica. but it wasn't until five
later, in 2003, after much wrangling
and hours of negotiation with the US
authorities, that the first 250 cases
arrived on his doorstep in New Jersey,

From the start Soderbergh made it
clear that, despite his brand manager’s
wishes, he wasn't prepared to exploit
his contact book to promote his drink
because he “wouldnt have any
is” if he dick That's not to say that
= of them didn’t come knocking
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The celebrity spirits cabinet

Snoop Dogg

Cuca Fresca cachaga

The louche rapper and
shareholder in the splrits brand
says he "has mad love for the
Brazilan people and culture”
and, particularty, calpirinha
cocklalls. How does he ke to
drink Cuca Fresca? “Naked.”
cucalrescaspirit. com

Ryan Reynolds Aviation Gin
How serlously does the Canadian
actor take gin production? “The
citrus fruits are misted using only
the tears of the owner, me: Ryan

female masior tequila distillers”
She advises diinking Prospero
while listening to Madonnas
Holiday. prosperolequilacom

Dan Aykroyd

Crystal Head Vodka

What's the symbaolism behind the
skuli-shaped bottle, Dan? “The
enlightenment of humankind to
the spiritual awakening which
can happen in all of us.” And

we thought it had
somelhing 1o do with
hangovers. drizlhy.com a

Reynolds.” aviationgincom David Beckham
Haig Club
McC gh Beckham (
Wild Turkey bourbon didr’t drink it
How earnest is the US aclor himsell - “being .
about his job as the company's an athlete I w
creative divector? | want to get never got
my hands in the clay of how we into that™ -
tell the story.” Very earnest then Haig was
wildturkey bourbon.com apparently
the lavourite
Rita Ora Prospero Tequila whisky of his
The singer and brand's chiel grandfather
creative partner, right, says she David loves
was attracted by the chance to Ihe blue bottle.
work with the industry’s “low haigehub.com
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